AHOTALIA

KazakeBuu O. I. ®opmyBaHHA JIiIepCcbKOI KOMIETEHTHOCTI MaHOyTHIX
MAapKeToJIOriB y mpoueci MizkaucHUILUIiHaApHOI miaroroBku. — Kpamidikariitna
HayKOBa Ipalls Ha MpaBax PyKOMUCY.

Hucepramisi Ha 3700yTTS HAyKOBOTO CTYIMEHs IOKTopa (imocodii 3a
cnermianpHicTIO 015 TIIpodeciiina ocBita (3a cremiamizamismMu). Bummii
HaBYaJIbHUM 3aKial «YHiBepcuTeT iMeH1 Anbdpena Hobemns», uinpo, 2022.

JlucepTailisi € TEOPETUKO-EKCIIEPUMEHTAIFHUM JIOCIIDKEHHIM Tpo0iieMu
dbopMyBaHHS JJAEPChKOT KOMIETEHTHOCTI MaWOYTHIX MapKETOJIOTIB y IMpOIleci
MDKJIACIHUIUTIHAPHOT MiATOTOBKH.

Y Berynmi OOIpYHTOBaHO aKTYalbHICTh 1 JOUUIBHICTE OOpaHOi TEMHU,
chopMyIbOBaHO 00’€KT, TpPEIMET, METy, 3aBllaHHS, METOAM JOCIHIKEHHS,
PO3KPUTO HAYKOBY HOBHU3HY, MPAKTUYHE 3HAYCHHS pOOOTH, HABEJIEHO BIJIOMOCTI
po arpoOalliro Ta BOPOBAHKEHHS OJIEpKaHUX PE3yJIbTaTiB.

VY nepmomy pozaini — «Teoperuuni 3acagu mpodaemu (opMyBaHHSA
JiIepcbKOl ~ KOMIIETEHTHOCTI  MaMOyTHIX MapKeToJoriB 'y  mpoueci
MiZKIUCUMILTIHAPHOT MiATOTOBKHW» — Ha TMIACTaBl BHBYEHHS HAyKOBO-
MeJaroriyHoi  JITepaTypu 3A1MCHEHO aHalli3 HayKOBUX MIAXOMIB MO0
OOTpYHTYBaHHSI JIJIEPCHKOT KOMIIETEHTHOCTI MaMOyTHIX MAapKETOJIOTIB  SIK
Cy4aCHOTO  MDKIUCIUIUTIHAPHOTO  (EHOMEHY, OCHOBY SKUX CTaHOBISITh
€BPOMENChKI Ta HAIIOHAIbHI JOKYMEHTH IOJ0 MIATOTOBKM MAapKEeTOJIOrIIB;
dbyHIaMEHTaJIbHI HAYKOBI JIKEpela, y SKUX KOHKPETH30BAaHO OCHOBHI JediHIIii
JOCIIJKEHHS, a caMe «JIiAep», «IAEPCTBO», «KOMIIETEHTHICTBY, <JIiJIepChKa
KOMIIETEHTHICThY, «MpodeciiiHa KOMIETEHTHICTbY», <JIJIepChKa KOMIIETCHTHICTh
MapkeToiora»,  «(pOpMyBaHHS  JIJAEPCbKOI  KOMIETEHTHOCTI  MaWOyTHIX
MapKeTOJIOT1BY, «TenaroriyHa TEXHOJIOT 15 dbopmyBaHHS JAepCchKoi
KOMIIETEHTHOCTI MaHOyTHIX MAapKeTOJIOTIB Yy TMpoIeci MIUKAUCIHUILUTIHAPHOT
MITOTOBKH»; 3acaJd HEMepepBHOI €KOHOMIYHOI OCBITHM cydacHUX (DaxiBIiB B
VYkpaini, 30kpeMa npodeciiHoi MiArOTOBKM MalOyTHIX MapKETOJIOTIB; MIIX0AH J0

BUBYCHHSI IMIITOTOBKH JIIJIEPIB Y 3apyOKHUX KpaiHax; Teopil MINKIUCIUILTIHAPHOT



MIATOTOBKH; 3A00yTKM CYyYaCHUX YYEHHMX 1 pe3yJibTaTh AUCEPTALIMHUX Tpallb, Y
SAKUX OOIPYHTOBAHO METOJM HABUaHHA, LI0 ONTUMI3YIOTh MPOLIEC PO3BUTKY
JIAEpChKOT  KOMIETEHTHOCTI ~ MaWOyTHIX ~ MapKeToJIOTiB Yy  Tporiect
MDKJIACIHUIUTIHAPHOT MiATOTOBKH.

[ToHATTS «JIiAepChKa KOMIIETEHTHICTH» (OPMYEThCS H ICHYe B paMKax
pI3HUX Tally3el HAayKOBOTO 3HAaHHS, TOMY € MDKAUCUUIUIIHADHUM Ta
MyJIbTU(QYHKIIAHUM ~ (EHOMEHOM. 3a YMOBH  OBOJIOJIHHS  JIJEPCHKOIO
KOMIIETEHTHICTIO  (paxiBelb-MapKETOJOT 3JaTHUN BUPINIyBAaTH Pi3HOMAaHITHI
npoOiemMu (MeTa3zaBllaHHS) 1 y CBOEMY IMpodeciiHOMy, 1 CoOIllaJbHOMY Ta
ocobuctomy kuTTi. OTKe, JiiepChbka KOMIETEHTHICTh € METaKOMIIETEHTHICTIO,
YHIBEpCAJIbHUM YTBOPEHHSM, IO JI&KUTh B OCHOBI (OpMyBaHHS 1HIIMX
KOMITETEHTHOCTEHN 1 KOMIIETEHITIH.

Y  poboTi mnpeacTaBieHO aBTOPCbKE OaueHHA (PEHOMEHy «JIiJIepChKa
KOMIIETEHTHICTh MapKETOJIOTay, K€ BHU3HAYCHO SK BIJHOCHO CTIHKHH IUTICHUN
IHTETPATUBHUN CKJIAJIHUK TNPOGeciiHOl KOMIETEHTHOCTI MapKeTojora, IiIo
MOEAHYE PO3YMIHHS 3HAYYIIOCTI JIIJIEPCHKOT KOMIIETEHTHOCTI B AiSUTBHOCTI
MapKeToJIora, BOJIOJIIHHS CHCTEMOIO 3HaHb MPO JIJAEPCTBO, PO3BHUHEHI HABUYKU
JUIs. 11 MPaKTUYHOTO BTUICHHS, KOMIUIEKC JIAEPChKUX SKOCTEH OCOOHMCTOCTI,
pedrekciio, €eMmaTiio, eMOLIMHWI 1HTENeKT Ta CIyrye MIAIPYHTAM s
e(eKTUBHOTO 31HCHEHHS MaPKETOJIOTOM MpodeciiftHuX (QYyHKIIIH.

OOrpyHTOBaHO CTPYKTYpPHI KOMIIOHEHTH JIJAEPChKOi KOMIIETEHTHOCTI
MalOyTHIX MapKETOJIOTIB: MomuayitiHo-yinnicHuti (MOTUBU, TIOTPEOH, €MOIIli,
I[IHHICHI CTaBJICHHS), KO2HImueHui (3HAHHSA, TIEPEKOHAHHS), OisnbHicHuu (Iii,
YMIHHS, JIIIEpChKa MOBEIHKA) Ta ocoducmicHuti (KOMIUIEKC JIEPChbKUX SKOCTEH,
pedrekcisi, eMIaris, eMOIIHHUN THTENEKT). BiAMoBiAHO O CTPYKTYPH JIiIEPCHKOT
KOMITETEHTHOCTI MalOyTHIX MapKeTOJIOTiB po3p00JIEHO Ta OOTPYHTOBAHO KpUTEPIT
JUTIsl OLIHIOBAHHA PiBHA ii ¢()OPMOBAHOCTI, OMUCAHO iXHI MOKAa3HUKH, BU3HAUYECHO
piBHI c(hOPMOBAHOCTI (BUCOKUH, CepeTHIN, HU3bKU).

[Tomano [1arHOCTUKY BUXIAHOTO PIBHSA JIAEPCHKOI  KOMIIETEHTHOCTI

MapkerosioriB. Ha mouaTky KOHCTaTyBaJbHOTO E€KCIEPUMEHTY BiIiOpaHo



KOHTPOJIbHY Ta €KCHEPUMEHTANbHY TPYINH, SIKI € PIBHOIIHHUMU 32 MOKa3HUKAMU
KpUTEPIiB. YCTAHOBJICHO, IO OUIBIIICT, 3700yBadiB BHINOi OCBITH MAarOTh
CepenHiil 1 HU3BKUN pPIBHI TMOKAa3HHKIB, TUIBKM HE3HAuHA KIJIBKICTH IOKa3aja
BHUCOKHUU PIBEHb.

3ansi OKpeceHHS MPOOJIEMHOTO TOJIA JOCHimkeHHsT mpoBeneHo SWOT-
aHami3, y pe3ynbTaTi SKOTO BHOKPEMJICHO CHJIBHI Ta CJIa0Ki CTOPOHH
(XapakTepuCTUKH  3100yBayiB  BHUINOI  OCBITH), a TaKOX  MOMJIHBOCTI
MDKIUCITUTUTIHAPHOI MIATOTOBKH Ta 3arpO3U YHIBEPCUTETCHKOTO CEPEIOBHUIIA IS
dhopMyBaHHS JIiIEPCHKOT KOMIIETEHTHOCTI.

VY pesynbTaTi ONUTYBAaHHS PI3HUX KaTEropiil pecrnoHJeHTIB (3100yBaui,
HAyKOBO-TEIaroriyHl MpamiBHUKH, MApKETOJOTH 3 JOCBIIOM pOOOTH) y Me)ax
KOHCTaTyBajgbHOro ekcrnepumenty Ta SWOT-ananizy npoGiemu ¢opMyBaHHS
JAEPCbKOI KOMIIETEHTHOCTI MAaOYTHIX MapKEeTOJIOTIB MPEICTABICHO MPOOJIEMHE
MoJie JIOCHIJKEHHs, a caMe: MalOyTHI MapKeTOJIOTH Ta YacTKOBO BHKIJIajayi
3arajoM HE pO3yMIIOTh CYTHICTb MOHATTS «JIiJIEPChKAa KOMIIETEHTHICThY Ta CTYMHiHb
Horo 3Hauyniocti y npodeciiiHiii AisIbHOCTI MapKeToJora, HE MarOTh JIOCTAaTHBHO
IHTEepeCY J0 JiACPCHbKOi [ISUIBHOCTI Ta HAJIEKHOTO piBHSI C(HOPMOBAHOCTI
JAEPCbKUX 3HAaHb 1 BMiHb, IO BIUIMBA€ Ha €(EKTUBHICTb BUKOHAHHS
MapKeToJIoraMu iXHiX npodeciiiHux (QpyHKI1; HasBHA HEJOCTATHS pO3pOOJIEHICTh
TEXHOJIOT1M (OopMyBaHHS JJAEPCHKOI KOMIETEHTHOCTI, SKI HE BpPaXOBYIOTh
MO>KJIMBOCTI O0OB’SI3KOBUX HaBYAJIbHUX JMCLMILIIH, 03aayIUTOPHOI ISIIBHOCTI,
BUpoOHMUOT nipakTuku, H/IP y nutanHi ¢dopMyBaHHS J11€pChKOI KOMIIETEHTHOCTI,
TEXHOJIOT1i HaBYaHHS B YHIBEPCUTETI HEIOCTATHHO OPIEHTOBAHI HA TMPAKTHYHE
3aKpITUICHHS] OTPUMAaHHMX 3HaHb, 30KpEMa BUKOPHCTAHHS IHTEPAKTHUBHUX METOIIB
HAaBUYaHHS (I1aJIOT1YHO-AUCKYCIMHUX, KOJMAOOpaTMBHUX Ta 1H.); HEJOCTATHE
BpaxyBaHHsI B  OCBITHBOMY TIPOIIECI  MOXJIMBOCTEH  MIKAUCIUILIIHAPHOT
MNIATOTOBKH, fKa CIpUs€ MOTHBALll CTYyACHTIB J0 HaBYaHHS, IPYHTOBHOMY
OCMHCJICHHIO Ta TOPIBHSHHIO, 3aCTOCYBAaHHIO OTPMMAaHUX 3HaHb Ha MPAKTHIII,
PO3IIUPEHHIO KPYro30py, MIJBUIIEHHIO CAMOCTIHHOCTI Ta TBOPYOCTI 3/100yBadyiB

BHUIIIOT OCBITH.



VY npyromy po3aiini — «MoaearBaHHS Ta eKCIIepUMEHTAJIbLHA NepeBipKa
MeJaroriyHol  TexXHoJIorii  (pOpMYyBaHHSI  JIiAePCbKOI  KOMIIETEHTHOCTI
MaHOyTHIX MapKeToJOriB y mnpoueci MiKIUCHUILTIHAPHOI NiATOTOBKH» —
HAyKOBO OOIPYHTOBAaHO, pO3pPOOJEHO Ta EKCIEPUMEHTAIbHO IEpPEBIPEHO
NEeAaroriyHy TEXHOJOTiI0 (OPMYyBaHHS JAEPCHKOI KOMIIETEHTHOCTI Mai0yTHIX
MapKETOJIOTIB y MPOoLeci MDKAUCIUIIIIHAPHOT MiATOTOBKH.

bazyrounce Ha BUAUICHIH KOHIEMNIT MOCTIIKEHHS, OOIPYHTOBAaHO Ta
pO3pOOICHO aBTOPCHKY TEAAroTiuHy TEXHOJIOTiI0 (OpMyBaHHS JIJIEPCHKOI
KOMITETEHTHOCTI MalOyTHIX MapKEeTOJIOTIB, MiJl SKOi PO3YMIEThCS OpraHi3oBaHa
CYKYITHICTh METO/I1B, (hOpPM Ta 3acO0IB HaBYAHHS HA OCHOBI 1HTErparlii JUCITUILIIH,
dbopM KOHTPOJIIO Ta KOpPEKIlli, OJIOKIB (I[IJIbOBUM, TEOPETHUKO-METO0JIOTIYHUH,
OpraHi3amiifHO-3MICTOBHM,  J[IarHOCTUKO-PE3YyJIbTATUBHUI), 10  IOCIIJIOBHO
BIIPOBA/KYIOThCSI B OCBITHIM mpouec 3BO Ta 3a0e3neuyroTh camopeasni3aliiio
MaiOyTHIX MapKeTOJIOTIB Yy pI3HUX BHUJAX JIJEPChKOI IsIILHOCTI. B OCHOBY
TEXHOJIOTII TOKJAACHO TakKl METOJOJIOTIUHI IMJAXOJHM: KOMIICTCHTHICHHH,
CUCTEMHMH,  JISJIbHICHUM,  aKCIOJIOTIYHUM,  IHTETPATUBHUN, OCOOUCTICHO
30pIEHTOBAHUM, PECYpPCHUM, TEXHOJOTIYHUU. Y NOCTIIKEHHI BHKOPHCTAHO TaKl
3arajibHOJIUJIAKTUYHI  Ta crnenu@iudl NPUHIIMIKM HABYaHHS: CHUCTEMHOCTI,
HAyKOBOCTI, 1HTerpaiii, npo¢eciiiHOi Ta TyMaHICTUYHOI CHIPSIMOBAHOCTI,
HAOYHOCTI, CBIJJOMOCTI 1 aKTHUBHOCTI, €MOILIIHOCTI HaBYaHHS,
MDKIUCHUIUTIHAPHOCTI, CBITOTJISTHOTO IUTIOpati3Mmy, pedIeKTUBHOCTI,
KpPEaTUBHOCTI, JIiIepCTBa, (hacuitiTallli, € THOCTI OCOOMCTOCTI 1 MiSUTBHOCTI.

Bunineno taki eranu BOpOBaIKEHHS MEAaroriqyHoi TEXHOJIOT1T (OopMyBaHHS
JAEPCbKOI  KOMIIETEHTHOCTI ~ MaWOYTHIX  MapKeToJOoriB Yy  MPaKTUKY
YHIBEPCUTETCHKOI OCBITH: Opl€HTAIIMHO-MOTHBAIITHUA, oTepalifHuH,
pedieKCHBHO-aHATI TUYHUIA.

OpieHTallifHO-MOTUBALIIHUI ~ eTanm  cOpsiMOBaHUM Ha  (popMyBaHHs
MOTHBAIIli 3/100yBayiB BHIIOT OCBITH 10 (POpMYyBaHHS JIiIEPCHKOi KOMITETEHTHOCTI
Ta YCBIIOMJICHHS HHUMM peadi3alii TOJaJIbIIOi  JIJAePChKOI  AiSIIbHOCTI;

orepariiHuii — Ha (OPMyBaHHS JJAEPCHKUX YMIHb Ta SIKOCTEH; HA pedIECKCUBHO-



aHAJITUYHOMY eTami BigOyBaBcs aHali3 pPiBHI COOPMOBAHOCTI JIJAEPCHKOT
KOMIIETEHTHOCTI MalOyTHIX MapKeTOJOriB. ¥ Meax 3a3HaueHUX €TariB I0JaHO
BIMOBIMHI (OpPMH, METOAM W 3aco0M oOpradizamii OCBITHBOTO TMPOIIECY, IO
IPYHTYIOTHCS Ha MUKIUCIUTIIIHAPHOMY TT1IXOI1.

Y nmocnipkeHHI BUKOPHCTAHO IHTEPAKTHUBHI Ta MPOEKTHO 30pPi€EHTOBAHI
METOJM HAaBYaHHS: JIaJIOTIYHO-IUCKYCIiHI, I1rpOBi, TPEHIHTOBI, KeHC-METOJ,
KoJjlabopatuBHi. @opMH HaBYaHHS: JICKIIi (TIpoOjeMHa JIeKIlisl, OlHapHA JIeKIis,
JCKIIi-AUCKyCli 3 MyJIbTUMEIIMHUM CYNpPOBOJOM, BHXOBHA JIEKIIis), MPAKTHYHI
3aHATTS, CEeMIHApU-TUCKYCii, ne0aTH, TPEHIHTH, AUIOBI IFPU, MO3KOBI IITYPMH,
BeOIHApH, IUCIYTH, JaeOaTH, MPOEKTH Ta 1H. 3acoOM HaBYaHHS: HaBYAJIBHO-
METOJUYHUNA KOMILJIEKC, IICUXOJIOrO-TIeAaroriyil METOJMKHU, EJIEKTPOHHI Ta
BiJIcOpecypcH.

VY pamMkax megaroriyHoi TEXHOJIOT1i OHOBJIEHO 3MICT OCBITHIX KOMIIOHEHTIB
«Beryn 1o daxy», «lHozemHa MoBa 3a TpoQeciiHUM CHpSMYyBaHHSIM,
«lHdopmariiini  TexHosorii», «MapkeTuHroBi KomyHikaiii», «lloBemiHka
croxkuBaua», «MapkeTuHr iHHOBaUll», «CTBOpPEHHS 1 YNPaBIIHHA BJIACHUM
0i3Hecom», «laTepakTuBHUN ~ MapkeTHHr», «llcuxosoris  ympaBimiHHS 1
KOH(DIIKTONOT1», «ICTOpiE E€KOHOMIKM Ta €KOHOMIYHOi AyMku», «Teopis
MoTuBauli», «Ilabnik puneimn3». CyTHICTP OHOBJIEHHS 3MICTY OCBITHIX
KOMITOHEHTIB TIOJISITa€ 'y iX JIONMIOBHEHHI TEOPETUYHUMU Ta TMPAKTUYHHUMHU
3HAHHSMM TI0JI0 JIJAEPChKOI KOMIIETEHTHOCTI Ha OCHOBI B3a€MO3B’SI3KY
HaBYAJIBHUX JIUCHUIUTIH. Po3pobneHo mucnuruiiny 3a Bubopom «JligepcTBo y
npodeciiiHiil TISTIBHOCTI MapKETOJIOTa»; OKPECIEHO Ta MOJEPHI30BaHO (Gopmu
M03aayAUTOPHOI JiSUTbHOCTI (ITpyNOBUHM MPOEKT, OUCKYCIMHMA KiyO «CydacHuit
Jigep-mMapkeronory, OpeiH-punr, «llemaroriuna wmaicTepHs», 3ycTpid 3
YCIIITHUMHA MapKeTOJIOTaMU-BUITYCKHUKAMU YHIBEPCHUTETY; HeopMaJibHaA OCBITa),
BUPOOHMUOT TMpakTUKW (peami3alis 3axoJiB, sKi 3a0e3MeuyloTh 3B’ A30K
BIJIMOBITHOTO MiAMPUEMCTBA 13 TPOMAJCHKICTIO, PO3POOKAa PEKIAMHOTO TIPOEKTY
MPOIYKTY, CTBOPEHHS OaHKy IEePCHEKTUBHUX MApPKETHHTOBUX HAMNpPSMIB IS

JOCITIJKEHHS, O€HUMAapKIiHT, nmopTdenpHuii anami3z, SWOT-anami3 kommanii, Moi



Iii sk qupekTopa Biaainy Mapketunry), HIAP (HaykoBo-mipakThuHi KoHbepeHIlii,
y4acTh y CTYJACHTCHKOMY JICKTOPCHKOMY OFOpO, KOHKYPCH, JOCHITHUIIBKUNA TPOEKT
3 BUBYEHHS MPOOJEM CBOTO PErioHy); miAiOpaHi BiAMOBIAHI (OpMH CaMOCTIHHOT
poboTH 3100yBaviB BUILIOT OCBITH 3 METOIO (POPMYBaHHS B HUX HABUYOK PO3BUTKY
Ta BJIOCKOHAJICHHS JIJIEPCHKOI KOMIIETEHTHOCTI. Po3pobiieH0  KOMILIEKC
HaBYAJIbHO-METOAMYHUX MaTtepianiB s Bukiaaaadis 3BO 11010 po3BUTKY IXHBOT
JePChKOT KOMITIETEHTHOCTI.

Y  pe3ynpTaTi MEAAroriyHOrO0 EKCHEPUMEHTY BCTAaHOBIEHO, IIO B
EKCIIEPUMEHTAJIBbHIN TPyl 3HAUHO 3HU3UIACH KUIBKICTh MapKETOJIOTIB 3 HU3BKUM
piBHeM Jigepcbkoi komrereHTHOCTI (KE — 38,0%, ®E — 10,5%) a yucno cTyneHTis
13 cepemHiM pIBHEM JIIEPChKOi KOMIETEHTHOCTI, HaBnaku, 3pocio (KE — 50,5%,
®E — 73,5%). 30unpiimiack KiTbKICTh 3100yBadiB OCBITH, SIKi JOCSATIIH BHCOKOTO
piBas (KE — 11,5%, ®E — 16,0%). YV KOHTpOdBHIN TpyIli 3MiHH Oynu TyKe
He3HayHi: Hu3bkui piBeHb — KE — 35,6%, ®F — 33,5%, cepenniii — KE — 52,0%,
®OE — 52,1%, Bucoxkuii — KE — 12,4%, ®E — 14,4%. CratuctuuHuii aHam3

o . i .
(xputepiit [lipcona y°) 3acBiIUMB, 10 KOHTPOJIbHA Ta €KCIIEPUMEHTAIbHA TPYIIH 32

CBOIMHU TMOKAa3HUKAMH JOCTOBIPHO BIJPI3HSIOTHCS;, 3MIHH, IO XapaKTePU3YIOTh
CKCIICPUMEHTAJIbHY TPyMy, € CTaTHCTHYHO 3HAYYIIUMHU TOPIBHSHO 3
KOHCTAaTyBaJbHUM €TaroM eKCHepUMEHTY (Xlewn = 36,573 > YPpuma = 5,991).
KoHTponbHa rpyna He 3a3Halla CYTTEBUX 3MIH MPOTATOM I€1aroriyHOTO
ekcrepuMenTy (e = 0,321 < yPpumms = 5,991). Lli dakTn miaTBEpIKYyIOTH, 110
nporiec (popMyBaHHS JJACPChKOI KOMIIETEHTHOCTI 3a YMOB HMOro oprasizaiii 3a
JIOTIOMOT'O0 BIJIOBIAHOT MEIaroriYHOT TEXHOJIOT1] € €)EKTUBHHM.

[IpoBenene AOCHIHPKEHHS] HE BUYEPITYE BCIX aCMEKTIB HAYKOBOI MPOOJIEMH.
Jlo TepCHeKTUBHUX HAMpPsIMIB TOMATBIINX JOCTITHUIBKUX TONIYKIB BITHOCHMO
aJanTallil0 TEXHOJOTii (popMyBaHHS JIiIEPCHKOT KOMIIETEHTHOCT1 IS 3700yBaviB
1HIINX EKOHOMIYHHUX CIEI1aJILHOCTEN.

Kiio4oBi cj10Ba: KOMIETEHTHICTD, JIJEPChKa KOMIETEHTHICTD, JIiIEPChKa
KOMIIETEHTHICTh ~ MApKETOJIOra, MpOoLeC  MDKIAUCIUIUIIHAPHOT  MIATOTOBKH,

nejjaroriyHa  TEXHOJOTisE (OpMyBaHHS JIiJIEPCHKOI KOMIETEHTHOCTI MaHOYyTHIX



MapKETOJIOT1B y TIPOIIeCi MIKIUCIUILTIHAPHOL MATOTOBKH.
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ABSTRACT

Kazakevych O. 1. Formation of leadership competence of future
marketologists in the process of interdisciplinary training. — Qualifying
scientific work on the rights of the manuscript.

The dissertation on completion of a scientific degree of Doctor of
Philosophy on a speciality 015 Professional education (with specializations).
Institution of Higher Education “Alfred Nobel University”, Dnipro, 2022.

The dissertation is a theoretical and experimental study of formation of
leadership competence of future marketologists in the process of interdisciplinary
training.

In the Introduction, the relevance and practicality of the chosen topic are
substantiated; the object, subject, purpose, tasks, research methods are formulated;
scientific novelty, the practical significance of the work is revealed; information on
approbation and implementation of the obtained results are given.

In the first section — “Theoretical principles of the problem of formation
of leadership competence of future marketologists in the process of
interdisciplinary training” — based on the study of scientific and pedagogical
literature, an analysis of scientific approaches to substantiate the leadership
competence of future marketologists as a modern interdisciplinary phenomenon
has been carried out. The foundation of which are the following: European and
domestic state normative documents regarding the preparation of marketologists;
fundamental scientific resources, which specify main definitions of the research,
such as “leader”, “competence”, “leadership competence”, “professional
competence”, “leadership competence of a marketologist”, “formation of
leadership competence of future marketologists”, “pedagogical technology of
formation of leadership competence of future marketologists in the process of
interdisciplinary training”, principles of lifelong economic education of a modern
specialist, in particular future marketologist professional training; approaches to
the training of leaders in foreign countries; theories of interdisciplinary training;

achievements of modern scientists and results of the dissertation research, which



discuss methods of teaching, which optimize the process of development of
leadership competence of future marketologist in the process of interdisciplinary
training.

It is established that the concept “leadership competence” is formed and
exists in different areas of scientific studies therefore it is an interdisciplinary and
multifunctional phenomenon. Subject to the acquisition of leadership competence a
marketologist is able to deal with the problems (metatasks) not only in his
professional but also in social and personal life. Accordingly, leadership
competence is considered to be a metacompetence, a universal development, which
underlies the formation of other competencies.

The author’s vision of the definition “leadership competence of a
marketologist” is presented, such as relatively stable, integral, complete compound
of marketologist professional competence, which comprises the understanding of
importance of leadership competence in marketologist professional activity;
possession of the system of knowledge about leadership, developed skills for its
practical realization; complex of personal leadership abilities, reflexivity, empathy,
emotional intelligence and constitutes ground for effective performance of a
marketologist of his professional functions.

The structure of leadership competence of future marketologist is
determined, which contains the following components: motivationally valuable
(motives, needs, emotions, values), cognitive (knowledge, beliefs), operationally
active (actions, skills, abilities, leadership behavior), personality (complex of
leadership qualities, reflexivity, empathy, emotional intelligence). According to the
presented structure of leadership competence the criteria for evaluation of the level
of its formation are substantiated and developed, their indicators according to high,
average, and low levels of formation are described.

The diagnostics of the entry level of leadership competence of future
marketologist has been presented. At the beginning of the observational
experiment, the control and experimental groups were selected, equivalent in terms

of criteria. It has been established that the majority of students have medium and



low levels of indicators, only a small number of students shows high level.
A SWOT analysis was conducted to outline the problem field of the study. The
strengths and weaknesses (characteristics of students) were identified, as well as
benefits of interdisciplinary training and threats of the university environment for
the formation of leadership competence.

The observational experiment and SWOT analysis of the problem of
formation of leadership competence of future marketologists have determined the
problem field of the study such as future marketologists and partly teachers
generally do not realize the essence of the concept “leadership competence” and
the extent of its importance in marketologist professional activity, they do not
show enough interest of leadership activities as well as the proper level of
formation of leadership knowledge and skills, which effects the results of the
performance by marketologist his professional functions; the lack of the developed
technologies for formation of leadership competence, which do not consider the
role of compulsory disciplines, extracurricular activities, internship, research work
in the problem of formation of leadership competence; educational technologies at
university are insufficiently oriented at practical consolidation of the knowledge
gained, interactive learning techniques in particular (dialogue-discussion,
collaborative, etc.); the lack of usage in the educational process the benefits of
interdisciplinary training, which contribute to students’ motivation for learning,
deeper thinking and comparison, applying practical knowledge, broadening
outlook, increased independence and creativity.

In the second section — “Modelling and experimental verification of
pedagogical technology of formation of leadership competence of future
marketologists” — scientifically substantiated, meaningfully developed, and
experimentally tested pedagogical technology of formation of leadership
competence of future marketologists in the process of interdisciplinary training.

As a result of the developed research concept containing four provisions, the
author’s interpretation of pedagogical technology of formation of leadership

competence of future marketologists as a set of integral components such as



teaching methods, forms and means based on integration of disciplines, forms of
control and correction, blocks (target, theoretical-and-methodological, content-and-
organizational, diagnostic-and-result), which are consistently implemented into
educational process and guarantee future marketologist self-realization in different
kinds of leadership activities are presented.

The following approaches were the basis for the pedagogical technology:
competency, systemic, activity, axiology (value), integrative, resource-based,
personality-oriented, technological. There were used principles: fundamental
(scientific, systemic, integration, professional and humanistic orientation,
visibility, consciousness and activity, emotional learning) and specific
(interdisciplinary, ideological pluralism, reflectivity, creativity, leadership,
facilitation, unity of consciousness and activity).

The stages of the introduction of pedagogical technology into the practice of
university education are distinguished: orientation-and-motivation, operational,
reflective-and-analytical. The orientation-and-motivation stage orients towards the
following: formation on the part of students of motivation for leadership
competence and their understanding of realization of further leadership activity;
operational stage — formation of leadership skills and qualities; reflective-and-
analytical stage — evaluation of the level of formation of leadership competence of
future marketologists. The corresponding forms, methods, and means of realization
of the educational process based on the integration of disciplines are given within
the specified stages.

The following teaching methods were implemented in the dissertation:
dialogue-discussion, collaborative (projects), games, training, case-method,
exercises. Forms: lectures (problem-based, binary, lecture-discussion with
multimedia support, educative), practical classes, seminar discussions, debates,
trainings, games, brain storms, webinars, disputes, projects, etc. Means: set of
teaching and methodological materials, psychological and pedagogical techniques,
electronic and video resources.

Within the framework of the pedagogical technology modernization of the



educational content of disciplines “Introduction to speciality”, “Foreign language
for  professional  purposes”,  “Information  technologies”,  “Marketing
communications”, “Consumer behaviour”, “Marketing of innovations”,
“Establishment and management of business”, “Interactive marketing”,
“Psychology of management and conflictology”, “History of Economics and
economic thinking”, “Theory of motivation”, “Public relations” is revealed. The
improvement of discipline content is performed due to new theoretical and
practical knowledge about leadership competence with the use of interdisciplinary
approach. Author’s special elective course “Leadership in marketologist
professional activity” has been developed; modernized forms of extracurricular
work (group project, discussion club “Modern marketologist-leader”, brain ring,
“Pedagogical workshop”, non-formal education); internship (events, which
maintain contact between an enterprise and community, development of an
advertising project of a product, development of the bank of prospective research
areas, benchmarking, portfolio analysis, SWOT-analysis of a company, my actions
as a director of a marketing department), research work (practical education
conferences, participation in students’ lecture bureaus, contests, project on
investigation of the problems in the region), relevant forms of students’
independent work aimed at formation of skills of development of students’
leadership competence have been designed. A set of teaching and methodological
materials for teachers has been developed to improve their leadership competency.

According to the results of the experiment, it is stated that in the process the
number of students of experimental group with low level of leadership competence
decreased most significantly (former — 38.0%, became — 10.5%). There has been
an increase in the number of students with average level (former — 50.5%, became
— 73.5%). The number of students who reached a high level has also increased
(former — 11.5%, became — 16.0%). In the control group the changes were very
insignificant (low and high level) or practically none (medium level). Dynamics
for the control group: low level (former — 35.6%, became 33.5%), medium (former
— 52.0%, became 52.1%), high (former — 12.4%, became 14.4%). Pearson's



chisquared distribution test (¥2) confirmed that the control and experimental
groups differ statistically in their indicators. The differences in the experimental
group before and after the experiment proved to be statistically significant (y%mp =
36.573 > yuritical OF 5.99) in comparison to the control group, where the difference
was statistically insignificant (y%mp = 0,321 < %2 writicas = 5,991). These facts are a
necessary confirmation that the formation of leadership competence in terms of its
organization as pedagogical technology is effective.

The study performed does not cover all the aspect of the solution of the
problem of the research. To the perspective directions of further research could be
the adaptation of the pedagogical technology of formation of leadership
competence for the students of other economic specialities.

Key words: competence, leadership competence, leadership competence of
a marketologist, process of interdisciplinary training, technology of the formation
of leadership competency of future marketologist in the process of interdisciplinary
training.
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